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SUMMARY

Data Analyst with Microsoft PL-300 and Google Business Intelligence certifications, skilled in SQL, Python, Power BI, and data 
visualization. Currently analyzing employee feedback in an Amazon-sponsored people analytics externship, with end-to-end 
projects built on 5M+ records across real estate, hospitality, and customer support data.

EXPERIENCE

Operational Strategy & People Analytics Extern Sep 2026 – Present
Extern (Amazon-sponsored externship) Remote, UAE

• Collected and cleaned unstructured employee feedback from 4 public sources (Glassdoor, Indeed, Reddit, YouTube) using 
Python (Pandas) in Google Colab.

• Performed sentiment analysis (TextBlob, NLTK), thematic analysis, and friction mapping to identify root causes of frontline 
frustration, including burnout, communication gaps, and role clarity issues.

• Developed employee personas and designed a low-cost intervention usable by team leaders and operations managers.
• Communicated data-backed recommendations through insight memos and a consulting-style pitch deck.

PROJECTS

Dubai Real Estate Analysis  |  Power BI, Power Query, Excel Aug 2026
• Cleaned and transformed 93K+ Dubai property transactions (Jan 2020 – Apr 2026) in Power Query and Excel, engineering 

price-per-sqft and rental-yield fields.
• Built a 4-page Power BI dashboard covering market trends, pricing and yield, fastest-growing areas, and off-plan developer 

activity, using Key Influencers to identify location price drivers.
• Found an inverse price–yield relationship: communities like Sustainable City and Dubai South returned ~10%+ gross yields 

against an 8.25% average, while off-plan averaged ~$700/sqft vs ~$508 for secondary.

Airbnb Market Analysis  |  MySQL, Power BI Sep 2026
• Cleaned 279K+ listings and 5.37M reviews in MySQL, handling NULLs, standardizing 662 inconsistent host-location values, 

and engineering an amenity-count field.
• Built a Power BI semantic model and used Key Influencers analysis to identify cleanliness (+13.3 pts), accuracy (+13.3 pts), 

and communication (+11.0 pts) as the strongest drivers of review score, ahead of price and location.
• Found guest satisfaction tracked with amenity count and service quality rather than price tier.

Google Fiber Repeat Call Analysis  |  BigQuery (SQL), Power Query, Power BI Aug – Sep 2026
• Combined 3 market datasets in BigQuery and ran data quality checks, resolving nulls, duplicates, and inconsistent problem-

type labels to produce one analysis-ready table.
• Documented stakeholder requirements, project requirements, and a dashboard strategy, then designed a low-fidelity 

mockup before building an interactive Power BI dashboard with market, problem-type, and time-period filters.
• Found 20K repeat calls from 65K initial contacts (~31%), with Market 1 driving ~63% of them, mainly Internet & Wi-Fi 

issues; recommended prioritizing first-contact-resolution training there.

SKILLS

• Programming: SQL (MySQL, PostgreSQL, BigQuery), Python (Pandas, NumPy, Matplotlib, Seaborn), R
• BI & Data Visualization: Power BI (DAX, Power Query), Tableau, Excel (Pivot Tables, XLOOKUP)
• Analysis: Data cleaning, ETL (Power Query, SQL), EDA, statistical analysis, data modeling, KPI reporting, sentiment analysis 

(NLTK, TextBlob), stakeholder communication
• Familiar with: AWS S3, AWS Glue
• Languages: English, Arabic, Hindi

EDUCATION

B.Tech, Computer Science & Engineering 2021 – 2025
Allenhouse Institute of Technology (affiliated with AKTU), Uttar Pradesh, India

CERTIFICATIONS

• Microsoft Certified: Power BI Data Analyst Associate (PL-300)
• Google Business Intelligence Professional Certificate
• Google Data Analytics Professional Certificate
• Google Advanced Data Analytics Certificate (In Progress)
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