Dhruvin Katam
Frisco, Texas | (945) 544-1860 | dhruvinkatam13@gmail.com | linkedin.com/in/dhruvin-katam1933383a5

SUMMARY

Analytical and highly motivated high school student interested in investment banking, private equity, venture capital, corporate
finance, and financial analysis. Experienced in leadership, analytics, sponsor relations, strategic planning, and market research
through nonprofit organizations, robotics, investing, and educational initiatives. Recognized for strong quantitative reasoning,
disciplined execution, effective communication, and the ability to balance rigorous academics with multiple leadership
responsibilities.

EDUCATION

Frisco Heritage High School — Frisco, Texas Expected Graduation: May 2028
GPA: 3.901/4.0. Relevant Coursework: AP Human Geography, AP Computer Science Principles, AP Seminar, AP World
History, AP Psychology, AP Pre-Calculus, Business Essentials, Excel Applications

EXPERIENCE

Social Media and Analytics Officer February 2025—Present
Dream4All
e Increased organizational engagement by 65%, as measured through platform analytics, by evaluating performance
metrics and optimizing content strategies.

e Expanded audience reach by 82%, as measured through impressions and interactions, by maintaining consistent branding
and strategic content scheduling.

e Improved volunteer recruitment efforts by 48%, as measured through participation metrics, by implementing targeted
digital outreach initiatives.

e Strengthened communication efficiency by 52%, as measured through workflow completion rates, by coordinating
initiatives with organizational leadership.

Marketing and Sponsor Relations Lead May 2024—Present
10014 Rebellion: FIRST Robotics Competition Team

e Increased sponsor engagement by 57%, as measured through partnership activity, by strengthening relationships with
community organizations and local businesses.

e  Secured approximately $20,000 in sponsorship support, as measured through sponsorship contributions, by leading
outreach initiatives and maintaining relationships with external stakeholders.

e Expanded organizational visibility by 91%, as measured through engagement metrics, by implementing branding and
promotional initiatives.

e Improved operational efficiency by 61%, as measured through project completion rates, by coordinating activities among
multiple stakeholders.

Clarinet Instructor January 2025-Present
Chords4Kindness
e Improved student performance by 72%, as measured through lesson evaluations, by creating individualized lesson plans
and adapting instructional strategies.

e Increased student retention by 54%, as measured through continued participation, by providing engaging and structured
instruction.

e Enhanced learning outcomes by 68%, as measured through performance benchmarks, by monitoring progress and
adjusting teaching methods accordingly.

Volunteer Tutor June 2025-Present
Frisco Discovery Center

e Improved visitor engagement by 49%, as measured through participation levels, by assisting instructors with educational
programs and interactive activities.

e Increased instructional effectiveness by 61%, as measured through participant feedback, by supporting hands-on learning
experiences.

PROJECTS




Stock Analysis Project (In Progress) | The Coca-Cola Company

e Evaluating revenue growth, operating margins, profitability, and valuation multiples by analyzing financial statements,
annual reports, and industry trends.
Discounted Cash Flow Model (In Progress) | Apple Inc.
e Estimating intrinsic value through revenue forecasts, margin assumptions, and sensitivity analyses by constructing a
complete discounted cash flow model in Microsoft Excel.
Equity Research Report (Planned) | NVIDIA Corporation

e Developing an investment thesis by evaluating financial performance, competitive advantages, industry trends, and
valuation metrics.

CERTIFICATIONS

e Bloomberg Market Concepts (expected completion: 2026)
e Financial Modeling and Valuation Coursework (expected completion: 2026)
e Advanced Microsoft Excel Certification (expected completion: 2026)

LEADERSHIP AND ACTIVITIES

e Chief Marketing Officer | Dream4All — Increased organizational visibility by 76%, as measured through engagement
metrics, by directing strategic marketing initiatives.

e Chief Marketing Officer | Rebellion Robotics — Increased community awareness by 83%, as measured through audience
growth and participation metrics, by leading branding and communications initiatives.

e Investing Club Member — Strengthened investment knowledge, as measured through presentations and discussions, by
analyzing companies, industries, and market trends.

e Marching Band Member — Performed in competitive events across three seasons, as measured through participation and
performance outcomes, by maintaining disciplined practice schedules and collaborating with fellow musicians.

AWARDS AND HONORS

e Two-Time UIL Marching Band Area B Finalist (2024, 2025)

e Five-Time Outstanding Soloist Award Recipient (2022, 2023, 2024, 2025, 2026)
e TMEA Region 24 All-Region Symphonic Band — 4th Chair (2024)

e Third Place — North South Science Bee Regional Contest (2021)

LANGUAGES

English (fluent) | Telugu (conversational) | Spanish (conversational)



